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Apply your valuable expertise with VB to create great articles for VBPJ, formatted so we can easily publish them.

Visual Basic Programmer’s Journal speaks directly to the technical concerns of Visual Basic developers. Most of our readers write programs for use by others, and many develop applications for sale. 


We provide practical, hands-on technical information for Visual Basic programmers to use in their work. Your articles should show readers how to do something they couldn’t do before, overcome some problem, or do something better, faster, or more effectively. 


This holds true whether you’re writing feature articles or columns. However, each section goes at the charter somewhat differently, and the format varies accordingly. 


VBPJ features supply programming techniques, methods, tips, and information about tools. Sometimes we publish a group of features that examine a central theme from several perspectives. Columns use a narrower focus.


In any case, first and foremost ask yourself if your article will inspire VBPJ readers to grab their keyboards and try something out. We call this the keyboard test. Apply it before your proposal, while you’re doing your outline, and while reading your first draft.


Once you’ve spoken with one of our editors and agreed on a topic, e-mail that editor an outline. to review and discuss with you—before you begin writing. A mutually agreed-upon outline can keep the fur from flying later.


Ask yourself all the questions you can think of about the topic. Then see whether and where they fit into the outline. Focus on the problem or challenge you want to write about solving, why readers should care, and how they would implement your solution.


When you and your editor agree on the outline, write the article as if you’re talking to a colleague. Use a natural style, neither academic nor folksy. Be specific, but don’t just present one fact after another. Tell a story. Did you overcome a crisis—solve a problem you’d been working on for months? Let readers know. 


Then walk them through each step of the programming process. Describe the problem to be solved. Include background information, such as how programmers previously addressed the problem. When you first use an acronym, spell it out, then use the acronym subsequently. Use simple words, such as “to” instead of “for the purpose of,” or “can” instead of “has the ability to.” And whenever you raise a question in readers’ minds, answer it right away. Don’t tease readers.


Use an active voice. Don’t say: “The search’s start index is assigned from the beginning of the list using SendMessage.” Define who or what is doing the action. Say “You assign the search’s start index from the beginning of the list using SendMessage.” 


Also, don’t say “the code shown below will...” or “the code shown above will...” Instead of positioning references like these, just make a definitive statement about the code, such as, “This coding technique will halve processing time.” Then boom—go into the code. Run the first line of code flush left with no indention, then indent subsequent lines according to convention.


Most feature articles either address hands-on, how-to technical problems, or provide impartial reviews or product comparisons. On rare occasions we might invite you to write a “how-to” piece about a new product that your company sells. If you get this opportunity, leave out the hype. Just describe what readers must do to take advantage of some product feature to solve a particular problem of widespread interest.

Submit Your Own Work

Using others’ work without acknowledging it is plagiarism. When writing your article or column, make sure not to use any text, ideas, or code from other sources without properly attributing it to its author (although stating commonly known facts is acceptable). Any opinions you express should be your own, and the article should be completely written in your own words. Paraphrasing text, or changing a few words in a sentence that comes from another source, is still plagiarism. Make sure that everything, including sentence structure, is your own creation.

You can quote from other sources if necessary. When you do, use quotation marks around the sentence you’re quoting, and attribute it to its source. If you’re using graphics created by others, you need to get permission to use them from their creator. Similarly, if you use code from other sources in your article, you must get permission and acknowledge where that code came from. 


It’s completely acceptable to use other sources for research and to verify your ideas. You’re welcome to read books and look at Web sites that cover the topic you’re writing about. Just remember that, even though content on the Web is freely available, that doesn’t mean what you read on the Web is free for you to copy. Content on Microsoft’s site, for example, is still the property of Microsoft. Always take responsibility for what you write.

How to Format Articles for VBPJ
Generally, feature articles fill three to seven magazine pages, depending on topic and other circumstances. We’ll specify the needed length in the article assignment you get before you start writing. If your first draft comes in long, though, don’t worry. Try cutting out interesting material that does not, however, advance the article’s core topic. Then pound all that roundabout first draft language into tight text that goes straight to the point.


At any rate, we don’t have much leeway. As your article flows into a particular issue of VBPJ, it joins an intricate Chinese puzzle of articles, ads, and other elements. That overlong draft may bounce back to your e-mail inbox for needed pruning.


Instead of overlong drafts, send us all the other elements we need, including headlines, decks, leads, subheads and captions for figures or listings. These all provide “hooks” or sales points to draw readers into articles. Without them, even great articles can go unread. 


A good lead provides a key hook if it tells readers how they’ll benefit from staying with your story. As for the other extras, think about how you yourself read articles. You probably start with the graphics and their captions, then the headline, deck and lead, and possibly even the subheads, all before you get into the body text. We generally prepare the artwork ourselves, but your sketches and descriptions can help a lot. 


You’re the expert, and your insights can help make the whole package truly compelling to readers. We also appreciate subheads, but don’t go overboard. We generally run two per page (or every 400 words or so), each about three words in length. Don’t put vital information in subheads. They may be deleted, moved or changed to fit the layout.


We prefer to receive documents with VBPJ styles applied. To help you better understand our style and formatting, we’ve included an edited feature article with this author’s guide. You can use it as a template for creating your article. It contains the type styles and formatting we use. Don’t worry about filling out the slugs at the top. Keep a copy of the feature for reference, then cut out everything except the slugs at the top. Apply the “text” style to the entire document and begin writing your article. When you want to apply a style, highlight the text you want to apply the style to, go to the Style menu directly below the File and Edit menus, and select the appropriate style. 


Don’t get bogged down with formatting though. First and foremost we need the article on time—even without the VBPJ’s styles in the sample article. Worst case, use a simple Normal style for the entire document, with 12 point Times New Roman text. Put your name, author biography, and how you want to be contacted at the beginning. Then begin typing, with a tab for paragraphs, and one line before and after in-line code. For screen captures, send copies of the original files. 

How to Include Your Code

Listings do need to follow our formatting rules, though. Readers have come to expect consistency in code presentation from article to article, and you don’t want us messing with your code to make it fit these standards. 


If the code takes from 1 to 12 lines or so, put a colon at the end of the preceding sentence, followed by a space, then the code, followed by another space, then more text. Apply the style “Code” from the style sheet menu at the upper, left-hand portion of the Word doc for these “inline” code segments. Look in VBPJ to see this in context. 


Each line of code can run about 37 characters of code long, including spaces. If you use tabs, subtract about five characters per tab. When you must wrap, use VB’s convention: place a space and underscore character “ _” at the end of code lines that continue on the next line, and tab once:

TabStrip1.Move TabStrip1.Left, _

TabStrip1.Top, _


TabStrip1.Width - 1


Longer listings go at the end of manuscript as standalone elements, labeled as Listing 1, Listing 2, etc. Apply the style “Listing” for the standalone listings. Again, place underscores at the end of lines that wrap and indent subsequent lines. With these longer listings (about 55 characters per line, including spaces), please indicate what versions of VB the code will work under. If it’s VB4 code, indicate whether it works for 16-bit, 32-bit, or both.


If a standalone listing is lengthy, or you want to call attention to specific procedures or lines, please submit “call-out text” with your listing. For an example of listing call-outs, see VBPJ October 1998, page 119. Highlight the words or lines you want to call out, then provide sentences corresponding to them. Make sure to indicate which call-out goes with which highlighted item.


For each separate Listing, Figure, or Table, write a two- or three-line caption. Each caption should detail key coding techniques for each listing. It should also include something new that you did not say in the article, and should match the listings. Remember to refer to each Listing (and Figure, Table or Sidebar) in the text of the article like this: (see Listing 1).


Whether listings go inline with the text or in separate listings, explain them in the text of the article, referring to separate listings by their labels. The article should make sense even if readers skip the listings, but we rarely publish articles without listings, except for reviews of new releases of VB or overview features.


The ratio of listings to text in features typically runs between 1:1 and 1:2. For a 1:2: ratio, an article 30,000 characters long (including spaces) could include 20,000 characters of text and 10,000 characters of listings. 


We use VBPJ to discuss focused programming techniques, not to distribute application source code. Focus on thoroughly describing the key programming techniques, then send us any additional code, or the entire application, to post on The Development Exchange (http://www.devx.com) and to distribute on the VBCD, our monthly CD-ROM. 


While the feature section uses a three-column format, we usually present separate listings in two columns with a width of about 80 characters. To fit this, try to keep code length to 80 characters per line to avoid wrapping. It helps to place comments beneath the line of code they describe. Note that code run within the text wraps after 37 characters. Also, try to break your separate listings into chunks of 75 or fewer lines. Again, if you use the Code and Listing styles correctly, you should automatically see where your lines are wrapping.

Images, and Even More Style Stuff

Readers appreciate flow charts and screen captures, and we can produce final art from your simple drawing of a flow chart. Feel free to try it yourself, but use only Adobe Illustrator for vector-based artwork. 


For screen captures we can use any files (preferably .BMP) readable by MS Paint. We’ll manipulate the images in Photoshop for you. Just don’t re-sample the resolution and don’t use CorelDraw. Capture only the relevant parts of the screen; we don’t have space to run the entire IDE if only a portion of it relates to what’s being discussed. Always take screen captures when your resolution no larger than 800x600.


Send your screen captures and other illustrations as separate files labeled Figure 1, Figure 2, etc. Then pack everything into a ZIP file, using PKWARE PKZIP 2.04G (or compatible zipper such as WINZIP). Ask us for a copy or download it from CompuServe’s PKWARE forum.


Please follow typesetting conventions in your writing. We use Robin Williams’ style guidelines in her book, “The PC is Not a Typewriter,” by Peachpit Press. In particular: 

• Put only one space after punctuation. 

• For emphasis, use italics, not underlines, and not ALL CAPITALS.

• Use one hard return between paragraphs. Don’t add a blank line.

• Indent sentences with one tab, not spaces. (Word 7.0 automatically converts them into indents if you let it). Ditto listings. 

• Don’t insert special characters to mark sections. That includes drawing lines between listings and text or boxes around paragraphs. 


We prefer manuscripts prepared in Microsoft Word 7, styled with our style sheets (included with this file). Include a brief biography with all submissions, indicating your background pertinent to the article, education, company name and address, and e-mail addresses. For multiple authors, include this information for each one.


Upload the article package into your editor’s e-mail box and tell us where you sent it. You can find our e-mail addresses at the end of this document.


Whatever format you use, skip the bells and whistles. We can’t use your bookmarks, headers, footers, field codes, borders, boxes, multiple section formats, trick fonts, etc. 

Length Estimates

You and the content editor have agreed on the article length before you started writing, so you should keep length in mind as you write. To figure out the overall length of the article, use this chart:

Publication
VBPJ
GSVB
TGVP

Character count per page* for text only
4,500 
5,500
4,300

Character count per page for average amount of elements**
4,000 


5,000 
3,800 

Character count per page for heavy amount of elements
3,500 
4,500
3,300

Average words per page
650
800
600

* Character counts includes spaces; Word 97 does this in its Tools | Word Count feature

**Average amount of elements (figures, listings, sidebars, etc.) = 1 per page for columns, 1-2 per page for features


Columns should run at three pages—about 12,000 characters (with spaces), or about 2,000 words, including text, code, listings and captions. Guest editorials run about 4,000 characters (650 words). Include a photo.


Except for overall length, most of the rules for features apply to columns. To keep the length to three magazine pages, we need to be able to overset listings if they don’t fit into layout. The editors will reference the listings in the column, and we’ll post them on The Development Exchange. When you write the column, don’t depend on the boxed listings to explain something. Just put the vital parts of your listings in the text. A column’s listings in the magazine should not run longer than one printed page.
Go Online
Use the following DevX Locator+ codes at www.vbpj.com to go directly to these related resources.

VB99XX[[XX = month]] Download all the code for this issue of VBPJ. This article’s code includes xxxxxxxxxxxxxxxxxxxxxxx. [[include description of the sample app, or whatever code you provide that illustrates the techniques discussed in the article]] Free online registration is required. 

[[*]] VB99XXYY[[YY = author/column initials]] DevX Premier Club members can download the code for this article, plus xxxxxxxxxxxxxxxxxxxxxxx. [[include description of any *extra* material you provide that goes beyond the scope of the article]]
[[or, if no extra code: “DevX Premier Club members can download the code for this article only.” Don’t include a star in this case.]]

VB99XXYY_T[[t = text]] DevX Premier Club members can read this feature online.

Not a member yet? Go to www.devx.com to sign up for the free Registered Level or subscribe to the Premier Club.

Captions:

Listing 1

Xxxxx Xxxxxxxxx xx Xxxxxx. Xxxxx Xxxxxxxxx xx Xxxxxx. Xxxxx Xxxxxxxxx xx Xxxxxx. Xxxxx Xxxxxxxxx xx Xxxxxx. Xxxxx Xxxxxxxxx xx Xxxxxx.

Listing 2

Xxxxx Xxxxxxxxx xx Xxxxxx. Xxxxx Xxxxxxxxx xx Xxxxxx. Xxxxx Xxxxxxxxx xx Xxxxxx. Xxxxx Xxxxxxxxx xx Xxxxxx. Xxxxx Xxxxxxxxx xx Xxxxxx.

Figure 1

Xxxxx Xxxxxxxxx xx Xxxxxx. Xxxxx Xxxxxxxxx xx Xxxxxx. Xxxxx Xxxxxxxxx xx Xxxxxx. Xxxxx Xxxxxxxxx xx Xxxxxx. Xxxxx Xxxxxxxxx xx Xxxxxx.
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Just For Fun, How too Write Good 


(Don’t take these as hard and fast rules, OK?)

1. Avoid alliteration.

2. Prepositions dangle awkwardly if you use them to end sentences with.

3. Avoid clichés and colloquialisms like the plague, or you will seem old hat.

4. Employ the vernacular, while eschewing arcane and obfuscatory verbiage.

5. Avoid ampersands & abbreviations, etc.

6. Take it easy with parenthetical remarks (however relevant), to avoid chopping up sentences (unnecessarily (we might add)).

7. To ever, however artfully, split an infinitive, marks you as grammatically challenged.

8. Skip the foreign words and phrases you know, n’est-ce pas?.

9. Never generalize.

10. "I hate quotations. Tell me what you know." –Ralph Waldo Emerson

11. Comparisons can clog up writing as badly as alliterations and cliches. 

12. Avoid redundancy and verbosity, or readers will think you are repeating yourself and using too many words as well besides. 

13. We really get @*&%$**)!! when you use vulgarities.

14. Clear, specific writing beats vagueness, we suppose. Whatever. 

15. Overstatement totally destroys any credibility you ever had forever. 

16. Understatement can, at times, perhaps shade a point to the point of its fading away. 

17. One word sentences? Eliminate.

18. Analogies work about as well as fur on a flounder.

19. “Is” just sits there. Pick verbs that do something.

20. Even if a mixed metaphor sings, you should derail it.

21. Who needs rhetorical questions?

22. Its distrakting too punctuat, an spel rong. 
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